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ABSTRACT

Objective: This research aimed to identify social marketing areas and activities for application
in sport organizations.

Methodology: The present systematic review includes all English-language studies on social
marketing published in the first 24 years of this century. Relevant studies were identified through
searches in Google Scholar, Emerald, ScienceDirect, and Web of Science journals. From the
initial 1536 studies, after excluding irrelevant ones, 326 studies were selected and data on 16
variables were extracted and analyzed.

Results: The results of this study included familiarization with the general characteristics of
social marketing studies, recognition of the organizational dimension of social marketing
interventions and studies, recognition of the place of sports in the social marketing literature, and
identification of activities and areas of application of social marketing. After coding the data, 51
distinct activities identified were placed in four general areas including customer-oriented,
environmental, socio-cultural, and health.

Conclusion: The present study presents a classification of social marketing activities for use in
sport organizations and emphasizes the growing trend of social marketing research, the main
focuses of studies in this field, contemporary challenges facing society, and the growing interest
of researchers in physical activity and health. Social marketing through sports can play a role as
a powerful tool to create, change, or modify social behaviors in the sports fan community and in
society. It is essential that sports organizations recognize the potential and areas of social
marketing activity and review their marketing strategies with the aim of applying social marketing
techniques.
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Extended Abstract

Introduction and State of Problem
inking social marketing and public health with chan

December 31, 2024. Thi
current perspectives and

contribute to ongoing scholarly disc
To identify relevant research, a

ial marketing should be to change people’s behavior, not just to inform
about social problems (Donovan & Henley, 2010). Therefore, during the
study selection'phase, a key criterion for categorizing a study as a social marketing study was its
explicit focus behavior change." Studies that did not meet this criterion were excluded from
consideration.

As a result of this rigorous selection process, and ensuring that there were no duplicate studies,
a total of 326 studies were identified for inclusion in the present systematic review.

Two reviewers extracted data on 16 variables from eligible studies, including general study
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racterist
sports and

information (e.g., year and journal of publication, first author's location), program
(e.g., intervention elements and association with sports), study characteristics (e\g.
non-sports organizational focus of studies), population characteristics, rgsult ch
research methodology, and the introduced areas and activities of the studi

Results
Out of 326 studies in this systematic review, 221 focused on both gende
and 17 on men.
Age groups varied: 37 on children, 58 adolescents, 44
elderly, and 71 adults, covering diverse demographics.
Methodology-wise, 200 studies were quantitative, 78

i, three key benchmarks—audience research,/behavioral
ide ployed by the researchers:
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Table 1. The most frequently identified activities related to each of the social markgtiyg area

Activity No. of
repetitigQs
Educating healthy nutrition in the community 48
Educating the community about the diseases, and prevention methods /m
Encouraging the community to participate in physical activity 36
Striving against tobacco and drugs \d
Striving against obesity in society 18
Promoting environmentally friendly consumption behavigr™ N1 ~~—
Promoting recycling-oriented behavior 10 Environmental
Attention to air pollution and climate changes | | AL/8 jvities
Playing an active environmental role in the organization 5
Promoting the importance of water" 2\ \ Y/ 5 \
Abolishing racial, ethnic, and gender inequalities 11
Fostering-arcutttire of safe drijing\\\ AN
Giving the warnings and guidances on watching TV, using mobile & 7 Soglo-cultural
video game activities

Fosteripg a cifure of saving ad midjmizing waste. "\ 6

Addressing societal violence and aggression

6
Advertising éMectiveness throughsoglal marketing "~ N
5

Organization branding through social marketing Customer-
Improving customers' perceived valdgirough social marketing )/ 5 oriented
Successful sponsorship through social marketing 3 activities
Increasing customer loyalty thiaugh sdcial marketing 2

N
Discussion and Conclusion

This resear€h réwiews social marketing literature With a focus on sports applications, covering 24
years of gtugiesacrosswarious fields due to the % number of sports-specific studies.

S ificant global growth in using social marketing to influence behavior,
driving positive social, environmental, commercial, and health
is hiited to English-language studies, the geographic diversity of

merelyaddressing existi problems.
The rewiew highlighgs a notable research gap, with only 15 of 326 studies focusing on social

marketing's appJic
in behavior chgnge .

This study highlights key social marketing aspects in sports organizations, focusing on three
main criteria: audience research, behavioral objectives, and the social marketing mix. These are
crucial but often overshadow other important factors like exchange, segmentation, and
competition, which remain underexplored. This trend matches findings in similar studies. For

ion within this context, indicating missed opportunities for leveraging sports



Journal of

Sport Management and Development
(JSMD)

University of Guilan
Print ISSN: 2322-4800
Online ISSN: 2538-5348

Andreasen’s six criteria; only some included segmentation and exchange.
This study discusses the limited research on the strategic use of social mg

Originality/Value
Although social marketing studies have expanded

iterature to identify opportunities for sports organizations in
g, the paper aims to evaluate the current state of practice and

Reasech Limitations/Implications

This stu veral Iimitéy%ns. Out of 1,536 identified articles, only 326 met the inclusion criteria,
highlighting™challe iwihe field. Social marketing techniques are still emerging, leading to limited
research across™arious/disciplines. The review spans 24 years, suggesting that evolving researcher
perspectives may RffgCt findings' relevance. Additionally, it excludes grey literature and non-English
studies, which cod}d provide valuable insights.

Future research should incorporate grey literature and non-English studies for a more comprehensive
understanding of social marketing in sports. Despite these limitations, this study significantly contributes
to understanding social marketing's application in sports settings.
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Figure 2. Number of studies per year
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Table 3. Frequency distribution of the first author's continent
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Public Health
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Table 5. Frequency of different organizational focuses in studies
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