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ABSTRACT

developing branding startegies for the Iranian
federation.

Methodology: This research projed
Zurkhaneh sport and Pahlevani wrestli

Results: The
wrestling re
Key strategle

is sport will be elevated.
esults can serve as a foundation for planning by sports managers, cultural
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Extended Abstract

Introduction and State of Problem
ranian Zurkhaneh sport and Pahlevani wrestling, with their rich historical gme~¢

demographics, have hindered their appeal among y&t
Additionally, structural limitations, including the exclusion of wor

internationally.

Methodology

documents ang-archivalmaterials
discussion wa

analysis followed a th

coding to e i )
findings into\@ gentral theorepi

wegTeto ensure the sty ty and reliability. A paradigmatic model was used to structure
DS

conditiohs, strateQies, 4 zames. This method provided a systematic understanding of the
current identitgerisi e Zurkhaneh sport and Pahlevani wrestling and helped identify
ctical

Results

Negative Public Perception: Associations with lower social strata and
perceptions of exclusivity have deterred broader participation.

Gender Exclusivity: The traditional male-only environment has limited
¢lusivity and growth potential.

ack of Modern Marketing: Insufficient use of contemporary media and
marketing strategies has resulted in low visibility among younger
demographics.

2. Contextual Conditions:
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o Rich Cultural Heritage: Elements such as live music, unique architecturs
heroic literature present opportunities for cultural branding.
o Institutional Support: Potential collaborations with governmental and cultura
organizations could provide necessary resources and platforms for promotio
3. Intervening Conditions:
o Competition with Modern Sports: The popularity of contemporary sport
digital entertainment poses challenges to attracting youth.
o Traditionalist Resistance: Conservative attitudes )
resist necessary innovations for modernization.
4. Strategies:
o Rebranding Initiatives: Developing dual pathway
preserve traditions and 'Modern Pahlevani' to in
elements.
o Inclusivity Measures: Creating frameworks 1o i
expanding the participant base.
o Educational Integration: Infroducing Z
university programs to e
5. Outcomes
DTD able 1. Finding summery
[\Componbnté \\Ké&ﬂ\emev/ Representative Strategies
Causal The necessity of revitalizing Distinct identity, Globalization potential of Zurkhaneh
Conditions and integrating a new brand sport and Pahlevani wrestling, Increased financial
identity resources, Rebranding
Contextual al in philosophy,  Strong brand philosophy, Declining popularity
Condition ,and differentiating Attractive artistic capacities, Cultural and historical
factorgalongside institutional ~ potentials
\\ support
Intervening Legal, cultural, and Target audience preferences, International federation,
Conditions competitive challenges Limitations,Religious and traditional orientations
Strategic Integr ted brand promotion Core Strategy: Rebranding of Zurkhaneh Sport and
Responses S Pahlevani wrestling, Domestic development strategy,
International promotion strategy, Stakeholder engagement
strategy,Digital and technological strategy
Expected Enhancement of status and Growth of the status of Zurkhaneh sport and Pahlevani
Outcomes economic sustainability wrestling at national and international levels, Financial
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sustainability of the federation

Discussion and Conclusion
The rebranding of Iranian Zurkhaneh sport and Pahlevani wrestling represents a crucial

intersection of cultural preservation and strategic modernization. Drawing on a grounded theo
approach and supported by empirical interviews, the findings of this study demonstrate tka
traditional image of these sports—although rich in history and spiritual philosophy
become increasingly disconnected from the preferences of younger and more diverse audiences:
Several causal factors such as negative stereotypes (e.g., perceptions Rhe-sport as outdated or

as key obstacles to broader engagement.
Nevertheless, the sport's unique strengths—such as live music,

and experience-based marketing.

Through the lens of Keller’s Customer- d Brand
these findings as pointing toward the nes%tz
resonance. Specifically, building a bridge
styles (such as integrating performances into cultural fe

Moreover, educational
education program
long-term identity s
The dual-brandi
"Modern" strea
segments of socie

gender-diverse groups. Such a hybrid approach aligns
in heritage sport management and branding.

§upport, especially in areas like media coverage, funding,
and collaboration with international federations. Without such
may be stunted by systemic limitations or sociocultural resistance.

experience that i$ physically engaging, emotionally compelling, and culturally meaningful.

Originality/Value

This study provide{yf)ioneering effort in developing a culturally rooted branding model for Zurkhaneh
sport and Pahlevani wrestling in Iran—a field largely overlooked in contemporary sports marketing
literature. Unlike prior studies that focus predominantly on branding strategies in modern, professional team




a : -
Journal of A é
Sport Management and Development
(JSMD) e i
Online 1ISSN; 223825908

sports, this research addresses the unique symbolic, ethical, and spiritual dimensions of a traditiogal sport

and integrating insights from key stakeholders, the research presents a context-sensitive framework that
bridges heritage-based values with modern branding tools such as digital storytelling, influé

branding practices. The study thus contributes not only to the academic field of sport branding and
marketing, but also to practical efforts in preserving and modernizing national heritage through sport.

T TT—
Reasech Limitations/Implications
» Sampling Limitation:
Focus on internal stakeholders (lack of participation from international traditional spoxts actors)
» Methodological Limitation:
Absence of quantitative methods to objectively measure the impa
» Thematic Limitation:
Lack of in-depth analysis of socio-religious resistance to innovag
» Temporal-Spatial Limitation:
The study was exclusively focused on Iran's Zurkhaneh sporthand Pahlevani
The research was conducted during the i/_eﬁ% (2024
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